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oS U8y Y g (% 40 (o B g gl Jaal)) Lgiuald Sugadl) Al 3k ¢

-

4 aﬂj\A s el «hc 8 h‘; 3 4 q._d‘ sl A“én Y
B glf cpa Ay jall AL < a8 @R L e i e ums (Knowledge - sharing)
(Jackson and winter, 2004) . i il W gkl (il £ J1 ga¥l <l jlaind)
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el Al 35 g 5 plalAAl (g flna jada il G (e (el Ao lia A Sal
Jlsiall 13 o lgaa Jalaill

Sﬁm‘h}uﬁjem%\dmmyumjswm
Aalie ) ol Al ‘_,A Gl andll o s Jal) e 23e (30 ddabiey 3 ((Risk-pooling)
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Challenges of Supply Chain Effectiveness with Special Signal to
Bigger Global Corporations

English Abstract

Supply chain effectiveness become more important to commercial
success. The gap between the best and the rest in many sectors continues
to widen. Supply chain management as a competitive advantage requires
meeting two main challenges, the strategic challenge and the integration
challenge. Developing deeper insight into how to determine what to
outsource, and when to partner is the main keys to addressing the first.
And the ability to align interests, develop partnership networks, and
manage complexity and risk across the extended firms are critical factors
to meeting the second. Companies that can work in these challenges and
face it, will set themselves profit partnership.
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