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 تعزيز رأس المال الستراتيجي
 أ. د. سعذ انعنزي

(Strategic capital)

(Organizational Social capital)

(Peter Smith)

(Enhancing strategic capital)7002

(Handbook of business strategy)

(Knowledge economy)

(Human capital)

(Relational capital)

(Social capital)

(The Knowing- doing gap strategy)

(Who think what)

(Opinion leaders)
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 الحاجة الى مذخم جذيذ -انتخطيط انستراتيجي
(Strategic planning)

((Michael porter 1987)

(Strategic thinking)

(Vital management system)

(Porter)

(Ackoff, 1977;De Geus, 1988; Leavy, 1988)

(Organizational learning)

(Intellectual capital)(Knowledgy management)

(Balanced scorecard tool)

(Related strategy map)

(Kaplan & Norton, 1996; 2004)

(Pieterson, 2005)

(Strategic learning)

(Learning)(Strategic)(Leadership)

(Ackoff, 1977)10

(Interactive)

(Participative)(Making it happen)
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(Ackoff)

(Culture)

(Mindset)(Politics)

(De Geus, 1988)

(Planning means 

changing minds not making plans"

 رأس المال الاجتماعي وانتغير
(Smith & Mclaughlin, 2003)(chang)

(Strategic initiative)

(Collaborative)

(Gabbay & Leanders, 1999)

3(Rogers, 1995)

34

84

3(Rogers, 1995)
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(Advisory groups)(Practice 

Communities)

(Buy in)

3

(De Geus, 1988)
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 تصىير انشبكة وانتحهيم
(Networks)

(Visionary managers)

(Cross & Parker, 2004)

(Stakeholders relationships)

(Social network anaylsis- SNA)

(SNA)(Routines)

(Scott, 2000)

(Hampered)

(Kilduff & Tsai, 2003)

(Borgatti et al , 1999)

(Software)(SNA)

(Konverge 

Digital Solutions corp- "KNETMAPTM-")

(Typical Data Gathering Process)
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 ائينهاستنتاج 
(Network visualization and analysis)

(Employees- inclusive approach)

(Opinion Leaders)
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