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 تحهيم ربحية انزبىن

 
 المقذمة

(Customer driven)

(Prosper)

(Sizably)

(Segments Profitability)

 مشكهة انبحث

 وجحهخص مشكهة انبحث فيما يأجي:
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 اهذاف انبحث

4 
2 

 

3  

4  

 فرضية انبحث
4 

2 
 

 منهج انبحث:
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 المبحث الاول )مفهىو قياس وتحهيم ربحية انزبىن(

2002642

(Matz and usry, 1980: 664)

4

 

 

 

Horngern and foster and Datar, Cost Accounting ; Amanagerial 

Emphasis? 6
th

 ed, 2000; p8. 
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Kaplan, 2001, Article

(Andon and et.al, Article; 2002)

  

 
 

 
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2
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6422002

Customer Profitability analysis

(Newry, 2002: Arlical)

4 
2  

(Foster and et.al, 1996: Article)

4Entire value chain 

3

2Multiple Transaction

3Multiple Produats

4Customer - Specific
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4Customer Revenue analysis

(Horngern, 2000: 582)

The volume of units purehased 

Price discounting

- 
-  

- 
 

Distribution- channels

Selling Price
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2Customer Cost anlysis 

(Horngern, 2000: 583)

2002642

 

 
 

Customer Cost hierarchy

cost pools

(ABC)(Horngern, 2000: 584)

(Horngern)

4 
(Customer output- unit level costs)

2  
(Customer bacth- level costs) 

(deliveries)

3  
(Customer Sustaining Costs)

4 
(Distribution- Channel Costs)                                          

 

5 5
(Corporation – Sustaining Costs)                                              
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 

 

 
 

 customer- specific costs

 customers- support costs
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 نيالمبحث انثا
 المعالجة المحاسبية نربحية انزبىن وفق حانة دراسية

4

 

  

2

 

 

 

20

(ABC)

750900
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450000
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600
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24000

5250
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4200
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900
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75

45

40

ABC

3

42

3

4343539

785707080007857058

5343084000043200039.46

5070540004370703.74

4680577504353904.2

4353904659750400
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4

4

2324

4

8400005343406.484000050.6

7080007857044.4454800042.7

5775046802.946057503.4

5400050709.446597503.3

4659750435390400

3

4

5

5

75000060000052500450004447500

30000240002400480057900

7800006240005460468004505400

450037502250450042000

900408042002703450

4509004350

585048304350477046800

7206004803602460

78657062943059430489304524360

54.644.33.93.2400
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 الاسحنحاجات وانحىصيات

4 

58

39.5

 

2 

 

3 

 

4  

 
  

4 

2 

 

3 

 



 2008/ لسنة  52/ 44المجلد                    مجلة العلوم الاقتصادية والادارية                                                                                             

 319 

 فهرسث المصادر
4 

2002

2- Hornggren, Charles T& Others, cost Accounting Amanagerial 

Emphasis, Hall International, INC, 6
th

 , 2000 

3- Adolph Matz & Milton F. Usry, Cost Accounting: Planning and 

control, Eight Edition, 1984. 

4- Robert S.Kaplan, Customer Profitability Measurement and 

Management, Articl Harvard Business School, May 2001. 

5- Foster, George, Gupta, Customer Profitability Analysis: 

Challenges and New Direction, Journal of Cost Management, 

spring, 1996. 

6- Newry Corp, Introduction to customer Profitability Analysis, 

copyright 2002. 

7- Paul Andon & Other ,calculating the Economic Value of Customer 

to an Organisation Articles of Merit 2002. 

8- Ronald W. Hilton, Managerial Accounting, Irwin Mc Graw- Hill, 

1999. 

 
 


